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Establishing Your Brand

Voice




About

Next in Nonprofits provides new social
fundraising and communications ideas and
consulting for growth.

NextinNonprofits.com
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http://nextinnonprofits.com/

Today’s agenda

Choosing a platform or platforms
Voice and persona

SumAll and other measurement tools
Hootsuite or other aggregators
Finding eFluencers
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Where are people sharing?

Commonly used social media platforms

Source: (c) 2015 SociaiMediaExaminer - 2015 Soclal Media Marketing Industry Report
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What do you want to say?

SOCIAL MEowDIA EXPLAINED
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Who can see you?

The problem with Facebook organic reach can be summed up in one single graphic:
Only 6 percent of your fans are seeing your content in their news feed. The
other 94 percent are not.

Facebook Organic Reach

W .

Some sources indicate that organic reach may drop to 1-2 percent in the near
future. Others say it's destined to hit zero; it's only a matter of time.
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http://www.marismith.com/how-facebook-calculates-what-appears-in-your-news-feed/?utm_content=buffer7ef79&utm_medium=social&utm_source=twitter.com&utm_campaign=buffer
http://www.marismith.com/how-facebook-calculates-what-appears-in-your-news-feed/?utm_content=buffer7ef79&utm_medium=social&utm_source=twitter.com&utm_campaign=buffer

Choosing a brand voice

Consistency in how you communicate helps

a U d i e n Ce S Character/Persona Tone

Friendly  Playful Personal Honest
Warm Authoritative Humble Direct

CO n n e Ct to yo u . Inspiring  Professorial Clinical Scientific

Social Media
Brand Voice
Purpose

Language

Complex Simple Engage Entertain
Savvy Jargon-filled Educate Delight
Insider Fun Inform Sell
Serious  Whimsical Enable Amplify
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https://blog.bufferapp.com/social-media-marketing-voice-and-tone
https://blog.bufferapp.com/social-media-marketing-voice-and-tone

Persona

Create a backstory

for the persona.
Give it history and

likes, make up

things it doesn’t like.

nextin _
nonprofits

Character/Persona

Casual, Playful, Inspiring

Tone

Personal, Honest, Humble

Language

Simple, Fun, Savvy

Purpose

Engage, Delight, Entertain

* Like this: Break out the biscuits and celebrate! The
Dog Days Sale is here - what pet products are you
stocking up on?

= Not this: Don't miss the Dog Days Sale, unless, of
course, you don't love your dog!

» Like this: We love our dogs - which is why we love the
Dog Days Sale, Get everything you need for your best
friend right here.

* Not this: We have the best sale in the world] Buy now
or miss out.

o Like this: Our Buy One, Get One sale is the cat's
meow! Stock up now on our favorite kitty treats, toys
and essentials.

» Not this: We have lots of fab stuff for you and your
kitteh. Be ITK on our BOGO sale,

o Like this: Our Breed of the Week is Wire Terriers. Bring
yoursin & we'll take a pic for our Wall of Fame, What's
your favorite breed?

* Not this: We think Wire Terrlers are the best. Send us

apic.
Capyright 2011, Stephamie Schwah
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http://www.slideshare.net/maria231991/brand-persona

Establish a brand persona

Create a fictional “person” that everyone uses
when they write, to help keep tone and

language universal.
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sing more than one persona
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A tale of two Twitters

Next in Nonprofits
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Consistency in work brands
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Social fundraising and

communications for
Next in Nonprofits
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Google + audiences

Q :.

Next in Nonprofits

Social fundraising and
communications for
nonprofit growth. ?
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LinkedIn audiences

Strategic services for nonprofits

Steve Boland e
Socal fundeaising and communications for nonprofits
Businass planning and speaking sefvices 10 support
those geals

Creater Minneapols-St Pat Area | Nooprofit Organiz ation
Management

Nextn Nonproits
Nonprofits Assistance Fund. Graater Frogtown Coowmunity
Development Corporaton. Summit-University Flanning
Coungl

Harsdine Univeruty

messsge v 500*

3 1pe e Inkedn comTsieeotaland . Centact mtu

Eé Summary

| specialze in new ideas in fundraising and commuricaticns strategies for nonprofil organizations, and
being over 25 years of business experience to crganizations seeking new growth oppartunities My focus
on digital outreach and engagement haips me bring allies from 3 comars 1o grow community outraach
and MeaswE succass

I'm a graduate of the University of Minnesota Twin Cities. and hold a Master of Nanprofil Maniagernent
from Hamiine University | am an sfummus of the Sharmon Leadership Institute. and serve on the Board
of Directors for Ousfrant Minnesota You can find my leading-sdge Industry amicies for arganiz ations
such 33 Nonpeofit Quanedy. Community Tach Knowledge. and the Minnesota Councll on Foundaticns )
am the managing partnec of Nexl in Nonprofits. a consulting and wiiting fim based in Saint Poul. My
direct phene |s 651-356-8895
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Ads You May Be interestod In
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100% Onding and Top Ranked
by US News. No GRE requinad
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Small Business Owners:
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Google in just minutes. Gat

Siatted
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YouTube
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And the rest...

> |nstagram
> Tumblr

> Periscope....
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A personal brand site

neey aboutme

Discover

Steve Boland

Managing Partner, Next in Nonprofits

+

whuch
velopment services for
ofx arganizan 5 utive drsctor of thewe
organizations i hi r S s the founcing maneger of

rsunae at M 4 logy, and CONUNGES 10

A graduate of the Uriyvers Minnesota Twin Citles, Stewe holds 8 Masier
of Nonprofit Management from Hambne University, is an alumen
Shanron Lesdership stoute. and serves on the Board of Drec

Ouefront Minnesots

or 651356 8856
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How much content?

Facebook is a low volume/high value network.
Don't post too frequently - fans get frustrated
with too many posts. Make each post count by
offering something valuable or interesting to
your audience.

® Minimum: 3 X per week
® Maximum: 10 X per week
® Aim for quality content vs. quantity.

Twitter is a high volume/low value network.
You can share more here because of Twitter's
fast-paced nature. Share content created by you
or curated from other sources — just make sure
it's relevant and interesting to your followers.

® Minimum: 5 X per day
® Maximum: none
® Aim for quantity content vs. quality.

LinkedIn is a low volume/high value network.
Make sure your content doesn't dominate the
feed, but that you're sharing content relevant to
your business and industry.

® Minimum: 2 X per week

® Maximum: 5 X per week

@ Aim for more formal and technical
content around your business and
industry.

Google+ is a low volume/high value network.
Posting more frequently on Google+ gives
Google more content, keywords, and expertise
to index in its search results pages

® Minimum: 3 X per week

® Maximum: 10 X per week

® Use relevant keywords to increase your
ranking in a Google search.

nextin _
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Measurement
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W Analylics rome

Native measurement

July 2015 -
TWEET HGHLIGHTS JULY 2015 SUMMARY
Top Tweet - Top mention w20
o : 51 12.3K
Find the *right* followers. Check out our take N Nonprofit Quarterly
on @NodeXL in @npquarterly \J = oy N
20”{'“-":"'“‘3”'?”"' L How can we better measure the impact of 256 23
wnpeac our #soclalmedia followers?
oy * hubs.ly/HD10Zhm0 @nodex| )
[mNextNonprofits 50
View Tweet activity Viow all Tweet activiy
- o -
Viow Tweet
Top Follower raedty raany
Top media Tweet .

o WINNIE .
SN & |

4

~
-

Winnie Sun ¥

DT IpWE X

The Wealh Whisperer Managing Ovector
SunGrowpWr Forbes CNBC. Renegade Millonaire
Show Wite mom. pal § agvisor #investwithme Media
req prmed@gave com

View pristin View Riowers dashboart

Yes, @@farra is just as nice In person as you
think shetl be. Looking forward to keynote at
#MNfund15 pic.twitter com/Pi3Q0ZvQPC

View Tweet activity View all Twest activdy
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Native measurement

Who's viewed your profile Who's viewed your posts
Profile views Viewer who works at Tubestart, Inc
Last90 days

~&~ Profile Views =-O Projected Views [l Actions Taken

M

7]

y 23 Jun 8 Jun 20 Jul 4 Jul 18 Aug 1
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How you rank for profile views

Hide charts A

Viewers with the title Fundraiser / Non-profit
Development Specialist

Jul 5—Jul 11

L Profile views
Up 100% from the previous
week

. Actions taken
= Up 500% from the previous
3 week «

1 What you did:
« Shared 5 updates
10 « Added a connection

Get more profile views *

21



Native measurement

A dience insights
Noxt in NONProfits & e s
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Measurement

G1: mnnplech L video today watch ,yal G2- manptoch sverboll mstanignis anolybcs thonks  GA- manplech smartnanpraits booth today Top Hashtags in Tweet in G6:
t&:\mww‘ o webue”mqﬁmuu'm; U conl
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raisethewage
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analytics
effective
likeaboss
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geekonfleek
nptech

nobs

Top Hashtags in Tweet in G7:
mnnptech
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mobile

crowdfunding
socialnetworking
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omg

#mnnptech Twitter NodeXL SNA Map and Report for Thursday, 09 April 2015 at 14:50 UTC
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Measurement
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Follow the right people

AuthoritySpy Aggregates Multiple Data Sources
From Across the Web Including...

facebook. Google+ EIKLOUT
o (@ Technorati” Ca;ogggle m

twitterd
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Follow the right people
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Follow the right people
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Follow the right people
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And maybe who they follow

Joshua Heintzeman

State Represanitive House District 104
Topar d pawd for by the Piofi¢er
e s Helmtzeman PO 2 Follow 2 Follow
Bader M [X] 1,431 BB 1 z .
KL MN.056 The Bemidji Pioneer Jessie Perrine Renee Richardson

u o L Foltow

Kim Northenscold Lori Sturdevant

Zach Kayser

.&Bﬁuﬁ
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Don’t autofollow

American
Carcar
Socety*

THE OFFICIAL SPONSOR 3 189K
OF BIRTHDAYS'
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CUNCSr Care 8 1.800.227.2345 o L Follow

W are here 3 e you C
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u Q L Follow /!! Q L Follow
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Dashboard X NextNonprofits (Twitter) Work Facebook Twitter Facebool Linkedir TwitterLists RSS NiN Right Relevance +

(» v+ Add Stream + Add Social Network
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ee is now connected to M

Another photo from last night's Town =
Hall, this one by Pablo Jones who, prior Beecham
to last night, | hadn't seen in ages. As

you can see, still on the waiting list for

the chin transplant, but moving up fast.

A new study suggests that Earth's
magnetic field came from swa Ilo--w\g a
Mercury-like planet: bh-p.c D2

Is growth of digital society “displacing
the motivation to parti L|pate in DO| tics
& take action?” ht @ ‘

Maya Beecham

Ez GuideStarUSA

® 2:15
RT @Me : How to #Dx
Thp C«n‘pletn Guide for Mar keter By n MAP for Nonprofits

Did you know there are more than
21,000 registered nonprofit
organizations in Minnesota? That
means there are 21,000 Boards of
Directors and 21,000 Board Chairs. You
may be serving on one or more of
those boards! That's awesome! So... do

L3 donreeder retweete i ElliHaerter
E laurahziegler ® 12:5¢ 5 iC

r\D dC"’|3C/"_,‘ Cmte visits
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terMSP

mnwild
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Cankde:«a Cikana Community College.

@NextNonprofits

Wham Bam Pow!

#npbrands

you know what you're doing? What
you're supposed to be doing? We can
make sure of that! Attend Board Boot
Camp, Advanced Board Boot Camp or
Board Chair training in May or June. On
Demand webinars are also available.

(See, there's no excuse.) Please sh
to help us reach more board meml
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(0 v+ AddStream + Add Social Network
Add a stream -
Networks Apps Shared

\ NextNonprofits
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Create streams and tabs
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drawing needs to be a curriculum
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not payors. Share data to improve
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Spent the day today @AAK_Foundation
House for orphan girls. Inspired by the
noble initiative, dedicated team &

brilliant girls! God bless.

Spent the day today @AAK_Foundation
House for orphan girls. Inspired by the
noble initiative, dedicated team &
brilliant girls! God bless.
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Spent the day today @AAK_Foundation
House for orphan girls. Inspired by the
noble initiative, dedicated team &
brilliant giris! God bless.
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‘ Apr 14, 8:15am via Hootsuite
Ask consumers of nonprofit services,

not payors. Share data to improve
outcomes. Great ideas, tools
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Apr 09, 2:31pm via Twitter Wet
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r - 7:065m via Twitter for iPhone

Spent the day today @AAK_Foundation
House for orphan girls. Inspired by the
naoble initiative, dedicated team &
brilliant girls! God bless.
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tter for IPhone

Spent the day today @AAK_Foundation
House for orphan girls. Inspired by the
noble initiative, dedicated team &
brilliant giris! God bless.

7 favorites
T

Spent the day today @AAK_Foundation
House for orphan girls. Inspired by the
noble initiative, dedicated team &
brilliant girls! God bless.

6 retweets 22 favorites
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Create message for now or later

|
‘ Q Find profile 2 (53¢ || W ‘ | Writing a test message? Don't forget to consider a #hashtag to reach a new

' https://33.media.tumblr.com/596e9e1c00275a71d311089e542ea87a/tumblir_nf5qr1
\keEH1te5ruso1_500.gif|

.‘. Nextin Nonprofits Kb o
&<
: Next in Nonprofits v # || o=
o P Addalink | g B9 @ é

} 1 Add social network

X
33.media.tumblir.com

https://33.media.tumblr.com/596e9e1c00275a71d31108%e

Choose a Thumbnail

| 4 | p |10f1

|

(] No Thumbnail

) oo s & - [T

nextin _
nonprOf]_tS @NextNonprofits #npbrands




Q. Find profile.

- NextNonprofits
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s: Next in Nonprofits
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% | Add social network
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Writing a test message? Don't forget to consider a #hashtag to reach a new
audience! And a link and photo.
https://33_media.tumblr.com/596e9e1c00275a71d311089e542ea87a/tumblir_nf5qgr1
keEH1te5ruso1_500.gn1
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AutoSchedule your message for optimal impact.
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Want to save time? Try the bulk message
upioader

& Attaching url hupsi//33.media.tumblr.com/596e9e1c00275371d31108%e542ea87a/t11 X

u 10 n 1798 B v Schedule

L4

@NextNonprofits #npbrands 37




View the list or calendar

v A XX
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m
Scheduled
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Require Approval by Next in Nonprofits

Expired Approvals ———

Rejected
11:10am w How about another #test? Sure!
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Content Sources:

Suggestions
RSS Feeds

Bulk Message Upload

next in
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9:05am ‘9 Wrmng a test message? Don't forget to consider a #hashtag to reach a new audience! And d photo. https://...



Great artists steal — Picasso. And Jobs.
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More Thinking about Contest
Philanthropy: Market-Based
Approaches

nonprofitquarterly.org, 2 hours

More Thinking about Contest Philanthropy:
Market-Based Approaches Created on
Thursday, 09 April 2015 13:47 In the wake of
the Council on Foundation's modification of its
original plan to host a “pit..
Shared By

Imagine Canada

@imaginecanada

Craat Markatina _Inhe at
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Solar Crowdfunding: In Need

forbes.com I

Of A Kickstart

e

million of its corporat. ..
Shared By

£ Crowdfunding
.: E @crowdfundingx

In an announcement late last month, SolarCity
SolarCity, the country's largest installer of
rooftop solar arrays, announced that private
space company SpaceX had scooped up $90

Heal Wants To Be The ‘Uber’
For Doctors Making
House Calls

ecncruncn.com

15 hours ago

3

These days you can take yourself to the
doctor or teleport the doctor to you from a

Angeles, wants to take us back to an era of
old-fashioned house calls b..

d By

Sharet

CrowdSource
C b2] @crowdsource

Welcome to Digital Agenda
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@NextNonprofits #npbrands

mobile device Now Heal, a startup out of Los

Charity fundraising news - £1m
raised for charities by carrier
bag charge in Scotland

0

co.uk, 4 hours ag

More than £1m has been raised for charities
from the carrier bag charge since it was
introduced six months. The figures have been
published by Zero Waste Scotland, which
launched a transparency schem. ..

Shared By
NEY
86

Charituy fundraicina nawe - Rirh

Fundraising News
@fundraisingnews
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Homework!

> |dentify your primary social network based on

goals and audience.
> Clean up your followers (if any)
> Follow strong-brand accounts

> Share a key message from at least five other

accounts.

nextin _
nonprOfltS @NextNonprofits #npbrands

40



Resources

https://blog.bufferapp.com/social-media-marketing-voice-and-tone

http://www.slideshare.net/maria231991/brand-persona

http://blogs.constantcontact.com/how-often-post-social-media/

http://marketingland.com/ultimate-beginners-guide-defining-target-audience-90625

http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-

platforms-2/

http://knowledge.hubspot.com/contacts-user-guide/how-to-create-personas

http://www.socialmediaexaminer.com/social-media-marketing-industry-report-2015/

https://sumall.com/now

http://nodexlgraphgallery.org/Pages/Graph.aspx?graphlD=43042
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