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Establishing Your Brand 
Voice



About

Next in Nonprofits provides new social 
fundraising and communications ideas and 
consulting for growth.

NextInNonprofits.com
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http://nextinnonprofits.com/


Today’s agenda

Choosing a platform or platforms

Voice and persona

SumAll and other measurement tools

Hootsuite or other aggregators

Finding eFluencers
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Where are people sharing?
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What do you want to say?
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Who can see you?
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http://www.marismith.com/how-facebook-calculates-what-appears-in-your-news-feed/?utm_content=buffer7ef79&utm_medium=social&utm_source=twitter.com&utm_campaign=buffer
http://www.marismith.com/how-facebook-calculates-what-appears-in-your-news-feed/?utm_content=buffer7ef79&utm_medium=social&utm_source=twitter.com&utm_campaign=buffer


Choosing a brand voice

Consistency in how you communicate helps 

audiences 

connect to you.
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https://blog.bufferapp.com/social-media-marketing-voice-and-tone
https://blog.bufferapp.com/social-media-marketing-voice-and-tone


Persona

Create a backstory 

for the persona. 

Give it history and 

likes, make up 

things it doesn’t like.
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http://www.slideshare.net/maria231991/brand-persona


Establish a brand persona

Create a fictional “person” that everyone uses 

when they write, to help keep tone and 

language universal.
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Using more than one persona
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A tale of two Twitters
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Consistency in work brands
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Google + audiences
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LinkedIn audiences

14@NextNonprofits #npbrands



YouTube
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And the rest…

 Instagram

 Tumblr

 Periscope….
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A personal brand site
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How much content?
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Measurement
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Native measurement
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Native measurement
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Native measurement
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Measurement
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Measurement
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Follow the right people
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Follow the right people
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Follow the right people
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Follow the right people
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And maybe who they follow
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Don’t autofollow
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Create streams and tabs
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Create message for now or later
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View the list or calendar 
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Great artists steal – Picasso. And Jobs.
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Homework!

 Identify your primary social network based on 

goals and audience.

 Clean up your followers (if any)

 Follow strong-brand accounts

 Share a key message from at least five other 

accounts.

40@NextNonprofits #npbrands



Resources
 https://blog.bufferapp.com/social-media-marketing-voice-and-tone

 http://www.slideshare.net/maria231991/brand-persona

 http://blogs.constantcontact.com/how-often-post-social-media/

 http://marketingland.com/ultimate-beginners-guide-defining-target-audience-90625

 http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-

platforms-2/

 http://knowledge.hubspot.com/contacts-user-guide/how-to-create-personas

 http://www.socialmediaexaminer.com/social-media-marketing-industry-report-2015/

 https://sumall.com/now

 http://nodexlgraphgallery.org/Pages/Graph.aspx?graphID=43042
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https://blog.bufferapp.com/social-media-marketing-voice-and-tone
http://www.slideshare.net/maria231991/brand-persona
http://blogs.constantcontact.com/how-often-post-social-media/
http://marketingland.com/ultimate-beginners-guide-defining-target-audience-90625
http://www.pewinternet.org/2015/01/09/demographics-of-key-social-networking-platforms-2/
http://knowledge.hubspot.com/contacts-user-guide/how-to-create-personas
http://www.socialmediaexaminer.com/social-media-marketing-industry-report-2015/
https://sumall.com/now
http://nodexlgraphgallery.org/Pages/Graph.aspx?graphID=43042
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Steve Boland
steve@nextinnonprofits.com
651-356-8896

mailto:steve@nextinnonprofits.com

