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Social fundraising and communications for 

nonprofit growth.
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But I don’t want to use….
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Meet people where they are

How many people in your target market come to 

your web site or call your office each day?
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http://www.pewinternet.org/2015/10/08/social-networking-usage-2005-2015/


Engage in what they want first
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http://blog.kissmetrics.com/more-likes-on-facebook/?wide=1


Engage in what they want first
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http://blog.kissmetrics.com/more-likes-on-facebook/?wide=1


Engage people they know

Use names and pictures to build a 

person-to-person relationship.
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Now start thinking about your needs

Mission posts are 

important, but you 

need an audience 

to get them read.
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And measuring who sees them



Watching for still more changes…
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Board members, other superfans…

Superfans can boost Facebook performance
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Organic social posts

Relationships 

matter to being 

seen without 

paying.
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Paying to play
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http://www.nextinnonprofits.com/2014/03/paid-posts-are-the-new-postage/


Why content matters

Sharing new ideas, posts or information can 

introduce you to people who didn’t know they 

were looking for you.



“Great artists steal.” 

– Stravinsky. 

And Picasso. 

And Jobs.

Shareable
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Share other people’s 

content with their 

permission.

Someone else’s 

thoughts amplifies 

your mission.

Shareable
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Use a calendar

Data gathered from kickstarter.com 2014

Plan drafts, approval and publication for 

newsletters, blog posts, and events.
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https://od146.infusionsoft.com/app/linkClick/2863/8a2ee68e225f58aa/828607/eece16fc6e666706


Your mileage will vary based on your 

audiences. Test!

Which channels? How often?
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Yes, Twitter. 

At a minimum, read other people’s tweets. 

Retweet (RT) to build relationships. Or favorite.



See how people are searching, and provide 

responsive content.

Keyword planning for content
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https://adwords.google.com/ko/KeywordPlanner


What is wrong with this Twitter picture?

Relationships imply value
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Relationships imply value



You don’t need to be on every social media 

platform, but you can check more than one…

Choosing Platforms



You can’t always be social. But your words 

can be.

Engaging when you can’t engage
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Choosing platforms

Blogging platforms like Wordpress have 

social sharing tools integrated.



Choosing goals

Social relationships can – and should – have 

measurable goals over time. Traffic alone is not 

a goal. 



Build 

relationships 

with people 

you haven’t 

yet met.

Choosing goals - Hashtags
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http://nodexlgraphgallery.org/Pages/Graph.aspx?graphID=43042


Measuring goals

Where is traffic coming from?



Measuring goals

Where is traffic going?
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Social engagement measures



Social engagement measures
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Social engagement measures
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Social engagement measures
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Create a calendar

Create goals

Recruit your team (or team of one)

Set up measurements

Revise

Next steps (for next week)
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Work with your groups to segment your 

audiences, creating a primary, secondary 

and tertiary list for engagment

Work with your groups to create a social post, 

and to re-work an existing post with these 

ideas in mind

Create calls to action that flow from the social 

posts and can be measured

Next steps (right now)
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